What is sustainable graphic design?
Nicky Haynes – Warren Gibb
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	How to put simply, sustainable graphic design is an approach that considers the impact of the design being created on the environment.
Making careful choices when it comes to the shape, size and colour of your designs can have far-reaching implications. For printed designs – paper choices, ink and materials can significantly reduce the carbon footprint of a design piece. This means fewer emissions and more efficient use of natural resources. For images that will only ever be viewed electronically, there is also an associated carbon cost, and considerations to be made. There is also the way that you work as a designer: your working environment, the power consumed by your equipment, the companies whose products you choose to use.
It is possible, as graphic designers, to work in a more mindful way that takes into the account the carbon cost of your work and to reduce it.
When thinking of print, the 3 Rs approach ‘reduce, reuse, recycle’ is a useful technique to keep you focused on thinking of creative ways to make your design more sustainable. Here are some ideas you could implement in your next project : 
· Use more space – fill up white space with your design and you’ll reduce the amount of paper you need to communicate your message. In addition, consider the amount of ink your design will use if a user decides to print out a page from your website. For example, white text on a coloured background will use more ink than dark text on a white background. 
· Use recycled paper – look for the highest percentage of recycled content you can find and avoid paper that has been created from toxic processes like pulp bleaching using a non-elemental chlorine process 
· Select the most sustainable printing company. Check that they have an environmental accreditation for printing and a management system in place and consider if a digital solution will achieve the same (or better) results. 
· Go digital as this will drastically reduce the environmental impacts of your product and look for a green cloud provider. Rather than emailing your designs to your clients, use a cloud-based solution for sharing and collaboration. 


1. Work with words. Here is a list of words. Can you find their equivalents in the text ? 
a. wide-ranging : 


b. pollution : 


c. effective : 
d. consequence : 


e. green, renewable: 

f. online:
2. Decide which of the five words is the odd one out in each list
a. polluting 


eco-unfriendly

toxic 

harmless 

noxious 
b. mindful 


respectful 

careful

rash


cautious
c. achieve


forfeit 
 

obtain
 
work out

bring about
3. Here is a list of adjectives from the article. Match them up to form pairs of antonyms.
Far-reaching 

natural
 
green
 
artificial 
limited 

harmful 

4. We use go + an adjective (complement) to describe changes to the state of things. Find relevant adjectives:
a. If you only want to use sustainable materials and approaches to your project, go ...
b. If you think that cloud-based solutions are ideal to share and collaborate with co-workers and clients, go ...
c. If you are fed up with respecting the established rules of graphic design, go ...
5. Say if the following statements are right or wrong & justify your answer in your own words or by quoting the text.
a. Going green is extremely difficult in graphic design. 
b. Choosing the shape, size and colours of your designs has a limited impact on the environment. 
c. Black text on a white background will use more ink than white text on a coloured background. 
d. When it comes to printing, what should guide your choice are economic and efficiency criteria. 
e. Pulp bleaching is always a very environmental-unfriendly procedure.
6. “ … consider if a digital solution will achieve the same (or better) results.” (l. 23-24). Why isn’t going digital always the best solution when it comes to graphic design? 
7. Answer the following questions in complete sentences. 
a. Why is the approach mentioned in line 11 called the 3 Rs approach? What does it consist of? 
b. To what extent can the shape, size and colour of your designs have far-reaching implications on the environment?
c. Why is favouring a cloud-based solution better than emailing your designs to your clients?
d. What can help you in choosing the best printing company? 

8. As a graphic designer, which of the previous steps would you be ready to take? Why? 

