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	Advertising is more calculated, sophisticated, and personalized than ever before. If you look closely though, you will notice some time-honored techniques that still appear in ads today. Here are a few tricks of the trade that motivate consumer behavior:
Emotion. Advertisements appeal to emotion rather than reason. Promotional material for a sleeping medication might show friends enjoying dinner together or a father engaged in family activities rather than focusing on the product itself. 
Color. Color substantially influences immediate consumer judgments. Advertisers will use specific color strategies to shape brand perceptions and purchasing behaviors (i.e., Apple using white to convey clean, simple design). 
Basic human needs. Advertisers appeal to basic human needs (such as food or sex) to trigger consumer cravings. Clever tricks like substituting glue for milk in cereal commercials, adding dish soap to soda for surface bubbles, or meticulously gluing sesame seeds to a hamburger bun make products appear more appetizing and drive feelings of unmet needs. 
In sum, advertisements influence us in ways we don’t always realize. But knowledge is power! Stay informed, do your research, and attend to the ways in which commercial messages try to manipulate your purchasing behaviors. 
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	Apps marketed to children 5 and younger deploy potentially manipulating tactics to deliver ads to children, raising questions about the ethics of child software design and consumer protection, according to a new study. 
Researchers from the University of Michigan C.S. Mott Children’s Hospital looked at more than 100 apps, mostly from the Google Play app store, and found that nearly all of them had at least one type of ad, often interwoven into the apps’ activities and games. The apps, according to the researchers, used a variety of methods to deliver ads to children, including commercial characters, pop-up ads, in-app purchases, and, in some cases, distracting ads or hidden ads. 
The authors suggest that the deceptive and persuasive nature of the ads leaves children susceptible to them, because of their lack of mental development in controlling their impulses and attention. 
“Our findings show that the early childhood app market is a Wild West, with a lot of apps appearing more focused on making money than the child’s play experience,” said Jenny Radesky, a developmental behavioral expert and an author of the study. 


