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	     As we head into the final weeks of 2021, many nonprofits across the country face an important question: Will corporations step up their donations to charity, or continue last year’s slide? In 2020, as the pandemic swept across the world, giving by individuals went up substantially, with Americans donating $471 billion, a 5% increase from 2019 levels. 
     The differences between individual and corporate giving reflect a problem with the way businesses view charitable donations. Rather than seeing them as opportunities to do good when profit margins are high — as well as to get some positive PR and enjoy a tax write-off — corporations should take a whole new approach to charity. It’s time to recognize that giving, when done right, is the ultimate marketing incentive. It draws shoppers and increases consumer spending. 
     As brands compete for holiday shoppers, they would do well to learn this lesson: Charitable donations can boost sales and profits. Numerous surveys have shown that corporate donations attract customers; Mintel, for example, found that charitable giving affects nearly three-quarters (73%) of Americans’ spending decisions. Half of the consumers surveyed said they would switch to a company that supports a cause they believe in, including 61% of adults age 41 and younger. 
     Companies also find that these kinds of campaigns increase long-lasting brand engagement and loyalty. “When consumers find brands that both offer products they like and support the causes they care about, a bond is created,” explained Michal Ann Strahilevitz, a marketing professor at Saint Mary’s College of California. 
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Document n°3 – Small Firms Which Want To Profit From Doing Good
BBC News Business, 6 May 2013
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	Traditionally, charities and other non-profit organizations have led efforts to provide safe food, water and medications in the developing world. But Dr Rodriguez is part of a new generation of entrepreneurs and small businesses who see a market in some of the world's poorest communities - despite challenges such as a lack of infrastructure, haphazard government regulations, investor reluctance and the absence of role models.
     This growing entrepreneurial interest is particularly evident in Boston and neighbouring Cambridge, Massachusetts, home to Harvard University, the Massachusetts Institute of Technology, Boston University and other leading US colleges. These universities turn out technology that allows devices to get cheaper, smaller, and more portable, and attract innovative people who come from and care about all parts of the globe.



