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	Small Firms Which Want To Profit From Doing Good
     Dr Bill Rodriguez has three big, audacious goals. He wants to solve a major public health need in Africa, prove that he can make a viable business while doing good, and attract great employees who will not have to choose between feeding their families and making a difference in the world. "It's a lot," he admits. "So far, it's gone OK - better than I would have hoped."
     Traditionally, charities and other non-profit organisations have led efforts to provide safe food, water and medications in the developing world. But Dr Rodriguez is part of a new generation of entrepreneurs and small businesses who see a market in some of the world's poorest communities - despite challenges such as a lack of infrastructure, haphazard government regulations, investor reluctance and the absence of role models.
     This growing entrepreneurial interest is particularly evident in Boston and neighbouring Cambridge, Massachusetts, home to Harvard University, the Massachusetts Institute of Technology, Boston University and other leading US colleges. These universities turn out technology that allows devices to get cheaper, smaller, and more portable, and attract innovative people who come from and care about all parts of the globe.
     Dr Rodriguez, for example, was an infectious disease doctor at Harvard when, on frequent trips to Africa and South East Asia, he noticed a dangerous gap in medical diagnostics. Dr Rodriguez, with the help of other academics, developed a prototype that can count the number of a certain immune cell in a patient's blood - a good indication of their HIV state. The device, which can be used with very little training, provides results in about 10 minutes and costs $5-$10 (£3.20-£6.50) a test. "We expect to improve lives by getting these out there, and that's huge," says Dr Rodriguez, who founded Daktari Diagnostics in 2008 to market this and other medical devices. It is always hard to fund a start-up, but Dr Rodriguez said it was particularly difficult to get investors to buy into the idea of a money-making investment in Africa. That is beginning to change, though. A few venture capital firms are starting to show interest in companies that address the needs of the world's poor.
     Andrea Sreshta and her architecture school classmate Anna Stork considered several different financing approaches when they started their Boston-based company, Lumin Aid. Their goal was to provide an extra-bright, waterproof, rechargeable light to disaster victims around the world. During their market research,  they discovered that American campers and hunters loved Lumin Aid's light-weight1, inflatable2 light. Now, online customers are given the option of buying one light for $18.95 (£12.60), or of paying $8 more to donate a second light. The donated light is delivered by a partner organization that provides broader disaster relief3. So far, the company has donated about 3,500 lights for use in 15 countries.
BBC News Business, 6 May 2013
1. light-weight : léger  2. inflatable = gonflable  3. disaster relief : secours en cas de catastrophe naturelle


I. COMPREHENSION                                                                                                                                10 points
Après avoir lu attentivement l’article, vous en dégagerez en FRANÇAIS les idées essentielles en 170 mots ( + ou – 10%)
Vous indiquerez le nombre de mots utilisés. 
Toute présentation sous forme de notes sera pénalisée. 
II. EXPRESSION










     10 points
Vous devez répondre aux DEUX questions en ANGLAIS. 
1.Do you think that major industrial companies are ready to make efforts in favor of the environment ? Give and support your opinion (140 mots minimum)








                   5 points
2. “Now, online customers are given the option of buying one light for $18.95 (£12.60), or of paying $8 more to donate a second light.” Do you think that it is ethical to gain profit from a charity? Give and support your opinion (140 mots minimum)

