The Rise of Television
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	A member of the family 
    The 1950s signalled a change in the Golden Age of radio, with the development and quick popularity of the home television set. The television had been in development since the late 1920s, throughout the rise and dominance of radio. RCA, one of the biggest companies behind the popularization of the radio, poured millions of dollars into developing the television. By 1939, RCA was televising the New York World’s Fair, speeches by President Roosevelt (FDR becoming the first president to appear on a television screen), and baseball games. Still, the technology was primitive. Segments were only about 15 minutes long and used just a single camera to film.
    World War II, with its freeze on commercial television and general technology shortages, delayed the rise of the medium. Before 1947, only a few thousand American homes owned television sets. Just five years later, that number jumped to 12 million. By 1955, half of American homes had a TV set. 
    A study conducted by CBS and Rutgers University during that time, which interviewed families with television sets, found that Americans enjoyed the new experiences television brought them. Families said they felt unified around their new TVs, that it helped parents and children socialize and connect in new ways and helped the family spend more time together. Some described their new TV sets as members of the family. Almost as quickly, the question was raised whether the time that families—particularly children—spent in front of the TV was really such a good thing. 
    By the beginning of the 1950s, a host of newscasts and programs aired on TV network stations—most of which were the same big name networks from radio. Beyond the familiar NBC, CBS, and ABC call letters, in its early days television borrowed heavily from radio. Some of the staple radio dramas and serials made their way to television. Even the fifteen-minute format of news programs in television’s early days was modelled after radio newscasts. 
    As the decade progressed, the medium changed, moving away from radio-style programming to the start of some of television’s most enduring programs: NBC’s Today debuted in 1952, and The Tonight Show in 1953. Sitcoms, which featured recurring characters, became hugely successful. Beyond that, a new and profitable market emerged—children’s television. While there were radio programs aimed at children before, now shows like ABC’s The Mickey Mouse Club gained immense popularity. 


Work with words
1. Here are some words or expressions. Can you find their equivalents in the text?
a. give plentifully: 


b. hold something in a fixed state: 
c. have, possess: 


d. carried out: 
e. join up with

:

f. essential, basic:
2. Find the odd one out each time. 
a. Golden Age

– prosperity 
– achievement 
– mythology
b. Unified

– tied in 
– undivided 

– superseded 
c. shortage

– length 
– scarcity 

– curtailment 
3. Complete the blanks with relevant prepositions.
a. He is the man _ _ _ _ _ the fast development of the studio. 
b. The first film was _ _ _ _ _ 2 seconds long. 
c. We all unified _ _ _ _ _ this mind-blowing project.  
4. Copy out and fill in the following table.
	
	Noun
	Verb 
	Adjective(s) 

	a.
	
	delay
	

	b. 
	
	
	Fast-developing 

	c. 
	A freeze
	
	

	d.
	
	
	successful


Show you understand 
5. Introduce the document.
6. Find elements in the text showing that … 
a. the Golden Age of radio was coming to an end in the 1950s. 
b. radio influenced television in many different ways when it first emerged. 
c. the development of television was both fast and steady. 
d. owning a television set was well perceived by American families. 
e. the content of television programmes became more enticing.

7. Say if the following statements are correct or false and justify your choice in your own words or by quoting the article. 
a. In the 1920s, radio was far more popular than television. 
b. Radio companies didn’t want anything to do with the development of television. 
c. International events had an impact on the development of television. 
d.  Child-centred programmes were deemed unimportant. 
e. Families unconditionally approved of television. 
8. Answer the following questions in complete sentences. 
a. What exactly delayed the rise of television? 
b. To what extent could commercial television impact the development of TV?
c. What kind of impact did television viewing have on American families? 
d. What may explain the fact that early TV borrowed so much from radio? 
e. In your opinion, why did the new market mentioned in the last paragraph prove so profitable? 
