Doc A: 6 Ways the Movie Distribution Model Is Changing
Nick Schager, Dec 10, 2014  (source : https://www.vulture.com/)
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	Americans love going to the movies, but while box-office revenues have risen incrementally over the past few years (in 2013, receipts topped out at a record $10.9 billion), that’s solely due to rising ticket prices; attendance continues to plummet. This year, it’s estimated that only 1.24 billion tickets will be sold at American theaters, down from 1.34 billion last year, and 1.36 billion in 2012. That alarming decrease underlines that something is amiss in the theatrical exhibition landscape — and anyone with cable TV, an internet connection, and a Netflix account knows that a significant component has been the rapidly changing landscape of movie distribution. With on-demand and streaming services running rampant,  the conventional distribution system is undergoing a seismic transformation. 
Pitted against a raft of competing digital platforms, theaters have themselves begun to get more creative with distribution. Nowhere is that more evident than in a recent deal struck between the four biggest theater chains (AMC, Regal, Cinemark, and Carmike) and an independent company to book and distribute up to ten exclusive movies a year. Though this arrangement likely only pertains to mid-level releases (The Avengers 2, for example, will still follow the customary pattern), it means, in effect, that the theater chains will be sidestepping the studios altogether, acquiring and playing movies on their own. Such a process will not only grant theaters additional say over distribution, but it may also lead to exclusive theatrical runs for many mid-tier movies — thus keep them away from VOD for longer stretches. 


Text B: The Case for Theatrical Distribution
Philippe Diaz, January 12th, 2017  (source: https://www.moviemaker.com) 
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	A truth universally acknowledged: Everything is going digital, from the promotion of films to the way they are screened in movie theaters.
The bulk of film revenue comes from online, not only domestically but worldwide. Producers today wonder if their films still need theatrical and DVD distribution, both of which have been declining in profits, or if they can bypass these and go straight to the digital market. On top of lower returns, the fact that almost 30 new movies open every week crowds the theatrical market like never before. The clamor of do-it-yourself distribution makes things even more confusing. So, can a case still be made for theatrical release?



1. Introduce the documents. What do they have in common? 
2. Compare and contrast the future of theatrical distribution given in both texts.  
3. What do you think of the solution the four biggest theater chains came up with? 
4. To what extent do you agree with the idea that ‘producers today wonder if their films still need theatrical and DVD distribution’?
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