Document 1: Can you get sued over a negative Yelp review?

Here is what you need to know
Tom Huddleston Jr., October 10th 2019, cnbc.com
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	     Small businesses often live or die by word-of-mouth, as roughly 86% of U.S. consumers consult online reviews before patronizing a local business, according to a Bright Local survey. […]
     So what happens if you post a negative review of a business and the business-owner tries to fight back, or even tries to silence you with a lawsuit? It’s a trend that’s become more common as more and more people share their opinions in online forums and discussion boards, from Yelp (which features over 100 million reviews from users) to the comments sections of businesses’ social media pages.
     “Most Americans don’t realize they can be sued for writing an online review,” says Evan Mascagni, an attorney who currently serves as Policy Director at the Public Participation Project. 
Businesses suing consumers over negative online reviews is far from an everyday occurrence across the country, it’s become enough of an issue that Congress felt the need to pass a law in 2016, called the Consumer Review Fairness Act (CRFA), to protect consumers’ ability to leave an honest online review of a business without being punished. 
     Always stick to your honest opinion, advises Carl Settlemeyer, an attorney in the Federal Trade Commission’s bureau of consumer protection. “The general guidance I would give anybody is to be truthful and to make sure your review reflects your own genuine experience. Consumers should take care not to exaggerate or inflate their own experiences.”


Document n°2 : Do consumers trust reviews on 3rd party websites more than more than the ones on their retailer’s website? 
January 2023 (source https://Bizrate_insights.com)
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Document n°3 : The Importance of Online Reviews
By Moses Oyinloye – February 14th, 2022 (source : https://get.nicejob.com/)
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	     Online reviews are important because they help showcase your company’s reputation, they increase sales and improve search rankings for your website.
     How many times have you looked up a local business on Google or Facebook and went straight to their customer reviews? Makes sense, right? If someone else like you gives honest feedback of a business based on a personal experience, you’ll probably listen to what they have to say.

     That’s because individuals find customer reviews are more trustworthy than what a local business might say about themselves. You take conflicts of interest out of the equation.

      Reviews are very impactful. According to online review statistics, potential customers read an average of ten reviews before committing to a service provider.

      Local companies that understand the importance of customer reviews can leverage them across their Google Business Profile, their Facebook Page and their website to gain a competitive edge.




