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RESUME :

Appartement, poisson dans un bocal, sur une table. Un chat arrive et projette de l’attraper. Chute : le poisson aboie, le chat effrayé se sauve. Fond : “learn foreign languages"

DETAIL DES OBJECTIFS

· Au plan lexical: 

-La publicité

-les chats, les souris, et l’instinct de prédateur

-le suspense, la peur

· Au plan notionnel / fonctionnel :

-Parler du futur proche (going to)

-Présent de description

· Au plan méthodologique: 

-Analyser, décrypter un spot publicitaire

-Repérer et comprendre les moyens mis en œuvre pour susciter des émotions dans un spot publicitaire

MISE EN OEUVRE

Visionnage du début du spot (jusqu’à l’aboiement)

Watch this ad and describe it briefly.

A l’oral.  Prendre mots clés au tableau.

At the beginning of this advert we can see a goldfish in a bowl on a table. A cat is coming in this direction / heading for the fish. It looks hungry and wants to eat it, but when it plunges its head in the bowl the fish barks and the cat flies / clears off.

In groups, study the ad in details, picking elements and their effects:

	
	Elements
	Effect produced

	Sounds
	-Music of The Jaws

-Tick-tuck of a clock
	-Suspense and fear

-waiting, something about to happen

	Cat's behaviour:
	-Licks its chops
	-hunger, killing to eat

	Fish's behaviour:
	-Fidgeting, going back and fro
	-fear, close death, dead end


What emotions does this ad appeal to?

It appeals to fear and suspense with the use of the music from the film “Jaws”, which is known by everybody. It also relies on the tick-tuck of the clock that always means waiting, something about to happen.

But this ad also appeals to our sense of humour because the end is very funny and surprising.

Now, describe the ad in detail

At the beginning of this advert we can see a goldfish in a bowl on a table. A cat is coming in this direction / heading for the fish. It looks hungry since it’s licking its chops: he wants to eat the fish which makes its mouth water. We can hear the music of the film “Jaws”, which adds a touch of suspense and fear: something terrible is going to happen. The fish seems nervous/ panicky, moving back and forth in its small bowl as if it was trapped in a dead-end. The music stops and then we only hear the tick-tuck of a clock which conveys an idea of length and waiting which means that the thing is about to happen. But when the cat plunges its head in the bowl the fish imitates a dog / barks and the frightened cat flies / clears off. This situation is quite funny and contrasts with the rest of the ad.

Does this ad remind you of a situation?

This ad reminds us of cartoons as it is based on the eternal / common fight between cats and fish, and also between cats and dog.

Can you guess what product is advertised?

…

Watch the end and see if you were right

This advert actually advertises a chain of languages schools in Sweden called Avista. 

What’s the message of this ad?

Find a slogan for it.

The message of this ad is that languages can save your life, that is to say that learning languages is very important.

Do you find this ad effective? List the good points and the bad points.

On the one hand, this ad is quite effective because it strikes the viewer thanks to humour, so it is easier to remember it. Moreover, the message is quite clear even though there is no use of speech.

But on the other hand, it doesn’t give any information about the product, the languages schools: we don’t know what languages you can learn, where it takes place, why it is better than other schools…

