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	Planned obsolescence describes a strategy of deliberately ensuring that the current version of a given product will become out of date or useless within a known time period. This proactive move guarantees that consumers will seek replacements in the future, thus bolstering demand. Obsolescence can be achieved through introducing a superior replacement model, or by intentionally designing a product to cease proper function within a specific window. In either case, consumers will theoretically favour the next generational products over the old ones. 
Several sectors are more well known for planned obsolescence than others. In fashion, it's widely accepted that nylon stockings are destined to run, thereby requiring routine replacement. 
Meanwhile, in technology, the replacement cycle for personal electronic devices such as smartphones has historically been two to three years because components begin to wear down and new generations of software and operating systems grow less compatible with the ageing hardware. Furthermore, software is also often designed to include new features and file types that are incompatible with old versions of the program. Not to be outdone, computer hardware is also a candidate for planned obsolescence because computing power in microprocessors typically follows Moore's Law, which observes that the number of transistors able to fit on an integrated circuit double about every two years—and the cost of processing power halves every two years. Planned obsolescence also affects automobile manufacturers, who annually roll out new versions of their models. 
Consumers often react negatively to planned obsolescence, especially if new generations of products offer insufficient improvements over the prior versions. Brands can be tarnished by artificially stoking demand through this method, ultimately driving customers away. However, planned obsolescence doesn't always receive negative attention. Companies can engage in this activity solely as a means of controlling costs. For example, a cellphone manufacturer may decide to use parts in its phones that have a maximum lifespan of five years, instead of parts that could last 20 years. 


I. SYNTHESE EN LANGUE FRANCAISE : Vous dégagerez les idées essentielles de ce texte en FRANCAIS  en 130 mots (+ ou – 10%)
II. EXPRESSION : Répondre en ANGLAIS en 120 mots à chacun des deux sujets suivants
A. “Programmed obsolescence is a good thing as manufacturers keep producing better versions of existing products.” To what extent do you agree with the previous statement? 
B.  In your opinion, why are more and more consumers ready to take legal action against suspected incidences of planned obsolescence? 
Work on words
1. Read the following definitions and find in the text the words they refer to.
a. Taking action by causing change (adjective):






_ _ _ _ _ _ 
b. To try to find or get something usually immaterial (verb): 





_ _ _ _ _ _ 
c. Done as a part of what usually happens (adjective): 





_ _ _ _ _ _
d. To make a new product, service, or system available for the first time  (verb):  


_ _ _ _ _ _
e.  The length of time for which a person, an animal or a thing exists (noun): 



_ _ _ _ _ _ 
2. Match them up !
Out of date
*
*  Attained 
Prior 

*
*  Parts
Achieved
*
*  To bring disgrace
Components 
*
*  Obsolete
To halve
*
*  Earlier
To tarnish 
*
* To divide into two

4. Complete the following blanks with a suitable word each time
a. Obsolescence can be achieved _ _ _ _ _ _ _ _ _  shortening artificially the lifespan of a product. 
b. Electronic devices are perfect candidates _ _ _ _ _ _ _ _ _ planned obsolescence. 
c. They reacted negatively _ _ _ _ _ _ _ _ _ the replacement of the existing model. 
d. This operating system is not compatible _ _ _ _ _ _ _ _ _ the device I am using. 
e. Companies often engage _ _ _ _ _ _ _ _ _ planned obsolescence to increase their profit margin. 
f. They often put forward selling arguments like improvements _ _ _ _ _ _ _ _ _ the earlier version. 
g. The problem is that obsolescence often drives customers _ _ _ _ _ _ _ _ _.
h.  It is obviously a means _ _ _ _ _ _ _ _ _ selling more products but it causes more pollution. 
3. Choose the right words in bold.


���a. Worn / weared down components can affect performance.


�b. The brand has conceptualized / designed a new product.


�c. He has bought the latest electronic apparel / device. 


�d. Consumers react negatively to planed / programmed obsolescence. 


�e. The changement / replacement of a new smartphone is costly.  








